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City of

FJ Plymouth



NATIONAL COMMUNITY SURVEY " National

Center

POWERED BY POLCO

* Plymouth first conducted the NCS in 2019 and completed
it again in 2022 Polco

e 2025: scientific sample of 4,000 randomly selected households
* Mailed survey, with option to take it online instead
* Survey responses accepted Sept. 2 through Oct. 14
* 15% response rate, 3% of surveys returned due to vacancy/USPS inability to deliver mail
* 95% level of confidence (+/- 4% margin of error)

* Benchmarking survey

B



CUSTOM BENCHMARKING

Plymouth's custom benchmark was comprised of Minnesota communities
with similar characteristics. The cities included in the custom benchmark
comparison are listed below.

* Bloomington e Lakeville * Richfield

* Chanhassen  Maple Grove  Savage

e Cottage Grove  Maplewood * Shakopee
 Eagan * QOakdale * Shoreview
 Eden Prairie * Prior Lake  Woodbury

* Edina * Ramsey




OPEN PARTICIPATION ONLINE SURVEY

* Supplemental online option open to all residents
* Available for 2 weeks: Sept. 30 through Oct. 14

* 1,115 responses

 Complete report included in packet

* Full results and results from previous years are
available at plymouthmn.gov/survey



https://www.plymouthmn.gov/departments/administrative-services/communications/community-survey/-fsiteid-1

Communitywide survey underway

In an cffort to collect community feedback and gauge aity

service satisfaction, the City of Plymouth is working with

Polco/the National Research Center to complete a community

survey. The survey includes questions about quality of life, il

public safety, customer satisfaction and more. " . ‘U 'r.%
Surveys will be mailed to 4,000 randomly selected Plymouth :=j‘/ o r’
households in September. Those households will first receive t N 3

a postcard in the mail, notifying them that they have been id a

selected to participate in the survey, followed by the mailed Randomly selected households will receive a mailed survey from
survey packet about a week later. the City of Plymouth in September. The survey will be available
Residents not part of the randomly selected group will online for all residents to participate beginning Sept. 30.

also have the opportunity m.ﬁl] out the survey online at “I'he city’s goal is to complete a communitywide survey every
plymouthmn.gov/survey, which will be available beginning e veany; PR BaT e completed in 2019 and 2022,
Tuesday, Sept. 30. Cuxxsi;trlxt survey .I]n\u the city to assess changes in
Results will be presented to the City Council at a future resident input and encourage data-driven, evidence-based
meeting and published online at plymouthmn.gov/survey. decision making.

City of Plymouth, MN - Local Government @
September 30 - @

» Calling all Plymouth residents: Take part in Plymouth’s community survey, available online through
Tuesday, Oct. 14.

Take the survey @ plymouthmn.gov/survey

The City of Plymouth has partnered with Polco/the National Research Center to complete the
community survey, which is aimed at collecting community feedback and gauging city service
satisfaction. The survey includes questions about quality of life, public safety, customer satisfaction
and more.

COMMUNITY SURVEY

Plymouth community survey begins in early
September

In an effort to collect community feedback and gauge city service satisfaction, the City
of Plymouth has partnered with Polco/the National Research Center to complete a
community survey in Plymouth, which begins in early September.

The survey includes questions about quality of life, public safety, customer

satisfaction and more.



https://www.plymouthmn.gov/departments/administrative-services/communications/community-survey/-fsiteid-1
https://www.plymouthmn.gov/departments/administrative-services/communications/community-survey/-fsiteid-1
https://www.plymouthmn.gov/departments/administrative-services/communications/community-survey/-fsiteid-1
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FACETS OF COMMUNITY LIVABILITY

. Higher than national benchmark

Ratings for Plymouth overall (% excellent or good):

. Similar to national benchmark

_ Quality of the :
Economic health transportation Feeling of safety

91% system 949,
70%

Design/layout of
residential and
commercial areas

Quality of utility
infrastructure

83%

. 75% @



FACETS OF COMMUNITY LIVABILITY

. Higher than national benchmark

Ratings for Plymouth overall (% excellent or good):

. Similar to national benchmark

Quality of parks W qality of natural | OPPOrtunities for
and recreation B e education,
opportunities culture & arts

95% vz 77%

Connection &
engagement with
community

. 63% @

Health & wellness
opportunities

87%



KEY FINDING: QUALITY OF LIFE

Residents continue to enjoy a high OVERALL QUALITY OF LIFE

quality of life in Plymouth. o

Ratings (% excellent or good): Excellent
Fair Poor 0%
% 1%

Good

Overall quality of Plymouth as a 1%

life place to live

92% 96%

Excellent Good = Fair =mPoor



KEY FINDING: QUALITY OF LIFE

Ratings (% excellent or good):

Recommend living Plan to remain in
in Plymouth Plymouth 5 years

95% 90%

Attracting people
from diverse
backgrounds

80%

Making all residents
feel welcome

84%

Plymouth as a place
to raise children

Valuing/respecting
people from diverse
backgrounds

. Higher than national benchmark

. Similar to national benchmark

Place to retire

96% 73%

Taking care of
vulnerable residents



KEY FINDING: LOCAL GOVERNANCE

Residents express strong trust and OVERALL CONFIDENCE IN
satisfaction with Plymouth’s governance.
Ratings (% excellent or good):

PLYMOUTH GOVERNMENT

Excellent
24%

Customer
service by
Plymouth
employees

94%

Confidence Public
in Plymouth information
government services

77% 86%

m Excellent = Good = Fair = Poor




KEY FINDING: LOCAL GOVERNANCE

. Higher than national benchmark

Ratings (% excellent or good):

. Similar to national benchmark

Overall quality of [l Value of services [l Acting in the best Being honest Being open and

services for taxes paid interest of the transparent
community

88% 72% - e 78%

Treating all Treating all Welcoming overall direction Informing
residentsgfairly residents with _ resident y of thelcityl residents about
respect involvement issues

e 89% 75% 9% 74%




KEY FINDING: SAFETY
OVERALL FEELING OF SAFETY

Safety perceptions in Plymouth remain N PLYMOUTH
high and show notable gains since 2022. I

Fair Poor

Excellent
50%

Essential/very
important to focus | Overall feeling of

on safety in safety
coming years 949,

92% Excellent

Good
42%

m Fair

Good




KEY FINDING: SAFETY

Ratings (% excellent or good):

Feel safe in
Plymouth’s
commercial areas

96%

Feel safe in
neighborhood

98%

Fire prevention Emergency
and education preparedness

85% 76%

. Higher than national benchmark

. Similar to national benchmark

Ambulance or
emergency
medical services

91%

Police/sheriff
services

90%

Crime prevention
89%

Animal control
81%




KEY FINDING: NATURE + RECREATION

Parks qnd recreational oppgrtunltles a_re highly OVERALL QUALITY OF PARKS &
valued in Plymouth and residents continue to RECREATION OPPORTUNITIES

view Plymouth’s natural environment positively.
Ratings (% excellent or good):

Excellent
55%

Quality Quality of parks
of natural & recreation

environment opportunities

92% 95%

Fair

m Excellent = Good




KEY FINDING: NATURE + RECREATION  wuch igrerran

national benchmark

. Higher than national benchmark

Ratings (% excellent or good):

. Similar to national benchmark

. Health & wellness
Cleanliness Water resources Air quality opportunities

93% 85% 87% 87%

Quality of city parks Availability of paths & Recreation programs Recreation centers or
WELLRIETTES or classes facilities*

92% 89% 929%, 93%




Custom Questions

Topics covered:

Hello! Plymouth

Attracting visitors to Plymouth

Parks and Recreation programming
Environmentally-focus behavioral changes

Projects potentially supported by a half-cent sales tax




CUSTOM QUESTION

Are you aware of the city’'s destination marketing organization, Hello! Plymouth?

helld'_/.

PLYMOUTH

No MINNESOTA

64%



CUSTOM QUESTION

Please rate how important, if at all, you think the following items are for
attracting visitors to Plymouth? Ratings (% Essential and Very Important):

100%
90%
80%

70%
60%
50%
40%
30%
20%
10%

0%

%
%
%
%
%
Restaurants, Family Outdoor Shopping Community Sport Concerts Social Media
Breweries Friendly Recreation, and Retail Events Tournaments Marketing

and Cafes Activities Parks and trails and Athletics




CUSTOM QUESTION

How likely are you to make the following environmentally focused changes
to your behavior or lifestyle?

Reuse products 94%
Consume/buy less 76%
Upgrade home fixtures and appliances to conserve water or energy 73%
Participate in organics recycling or backyard composting 64%
Choose active transportation 63%
Purchase or drive an electric vehicle 45%
Install a rain and freeze sensor on your irrigation system to conserve water 35%
Use solar energy to power your home 34%
Convert home heating system or large appliances from natural gas to electric 31%
Replace traditional lawn grass with alternative groundcover 29%

Choose public transportation



CUSTOM QUESTION

Please rate how important, if at all, you think it is to add or expand the
following city recreation opportunities in Plymouth.

Percent "Essential" and "Very Important"

Recreation Opportunity

Outdoor recreation 83%
Youth sports 82%
Family friendly events 78%
Opportunities for active adults (ages 55+) 72%
Adaptive/inclusive programs for persons with disabilities 67%
Adult sports 60%
Health/wellness events 56%
Aquatics (indoor pool swimming lessons/open swim/fitness) 55%
Public art/art programming 53%
Free concerts 50%

Food truck festivals

Fitness (guided group classes)

Ticketed concerts (national acts at the Hilde Performance Center)




CUSTOM QUESTION

Please rate how important, if at all, you feel each of the following potential
improvements is (% essential or very important).

New playfield at the former Four Seasons Mall site _ 56%
Regional Sports Facilities at Plymouth Creek and _ 5504
Parkers Lake playfields ’
Replacing the Plymouth Community Center's inflated _ 450,
fieldhouse dome with a permanent structure ’

Plymouth Ice Center fourth sheet of ice, renovations, _ 209
parking ramp ’




CUSTOM QUESTION

Do you agree or disagree that the city should invest in these improvements
using a local sales tax?

Strongly Disagree
12%

Strongly Agree

Somewhat Disagree 31%

10%

Somewhat Agree
47%

Strongly or
Somewhat Agree

/8%




OPEN-ENDED QUESTION

What do you think is the single biggest challenge facing Plymouth today?

Taxes, cost of living & fiscal stewardship

Housing cost & availability

Public safety & crime

Growth management, density & land use balance
Infrastructure maintenance & city services (incl. water quality)
Amenities, dining/shopping & “downtown” identity
Governance, communication & transparency

Don't know

Traffic, congestion & construction

Diversity/sense of community

Other

Walkability, sidewalks, biking & transit

Schools & education quality/capacity

Parks and Recreation/conservation

I 15%
I 15%
I 1%
I 10%
I 9%
I 8%
——— 7%

I 4%

I 4%

I 1%

I 3%

I 2%

I 2%

1%



AFTER THE SURVEY

With the survey complete, the city has the data to share and inform.

* Full results are available to the community via the city website

* A summary of results and a link to the full report was published in the
January/February edition of the Plymouth News

* Use data to help City Council and city staff make informed decisions about
community priorities

* Will conduct surveys every 3 years to provide comparative data
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